
31 

Article  RINOE Journal-General Economics 
     December 2017 Vol.1 No.1 31-34 

Internet and its impact on enrollment in the Academic Area of ICT 

MENDOZA-CLEMENTE, Adán, SANTOS-QUIROZ, Randolfo Alberto and  REYES-FUENTES, 

Matilde  

Received July 15, 2017; Accepted October 29, 2017 

Abstract 

In recent years, the Internet has become a high-impact communication tool, where the way of learning, 

teaching, doing business, disseminating services and products has been changed and transformed. The 

Social Networks have played a very important role in the mass dissemination projection and positioning 

of a newly created company, the permanence and validity of a consolidated company, political 

campaigns, events of all kinds, promoting a product or service, Since its scope is greater to a traditional 

diffusion. With this, companies and institutions are more likely to make themselves known for free and 

to be in force in an increasingly competitive world. In this way, the Academic Area of ICT, of the 

Technological University of Xicotepec de Juárez, makes use of Internet and Social Networks to publicize 

the educational offer, activities carried out in the area, admissions and a wide range of services offered. 

This in order to achieve greater recruitment of applicants and interact with them, make use of Social 

Networks as a mass medium of communication and increase the presence of the academic area of ICT in 

Internet. 
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Introduction 

The greatest activity that is carried out on the 

Internet is the use of Social Networks, where 

sometimes the potential that might come to have 

in any company, institution or person is not used 

to the maximum. 

These days have taken a step beyond being 

just a means of communication, since Marketing 

can be done for free. Social networks have 

become high impact media that can make a 

person, company, service or product more 

visible and outstanding, or generate a negative 

image of the aforementioned. 

Nowadays, the traditional means of 

communication have taken a back seat and social 

networks have given way to new generations 

who use them as a means of mass 

communication, and this is due to how dynamic 

and interactive they could be, in addition to the 

practicality and its prompt response to customers 

or users assigned to any social network and the 

constant updates that improve them day by day. 

The use of Internet and Social Networks in the 

academic area of Information and 

Communication Technologies of the 

Technological University of Xicotepec de 

Juárez, aims to disseminate information about 

the area throughout the year, generate 

multimedia and viral content, and interact 

quickly and timely with Internet users. 

Justification                         

According to the last two studies of Habits of 

Internet users in Mexico made by AMIPCI 

(Mexican Internet Association), we are told that 

Internet penetration in Mexico reached 59.8% of 

the population in 2016, while in 2017 the 

percentage increased to 63%. 

Both studies mention that, the main 

activity in Mexico with the use of Internet, is to 

access Social Networks with 80% in 2016 and 

83% in 2017, where Facebook remains in first 

place as the social network most used by the 

Mexicans in both years. 

That is why the profile of Facebook and 

the Fan Page of the ICT academic area of the 

UTXJ, as well as the University's website, are 

taken as a case study. Where Facebook allows 

sharing with other users, information, photos, 

videos, events, pages, in addition to offering a 

more personalized iteration through private 

messages. 

For these reasons it is intended to publicize 

the results obtained by using Facebook and to 

constantly monitor this social network, where 

the different academic, cultural and sports 

activities of the area are made known, as well as 

the constant management of updating of content. 

Highlighting the Photographs, since the 

interaction and diffusion stands out, each time 

the protagonists share the content, giving added 

value, because it is known to more Internet users 

and it becomes a trend. Continuously doing this, 

digital marketing is carried out with great scope 

and free of charge, the Academic Area of ICT is 

made known and the presence of the area on the 

Internet is increased. While the Official Website 

of the University, provides support and 

reinforces what on Facebook is spread.  

Development 

The ICT academic area of the UTXJ, has a 

profile and a Facebook page, as well as a space 

on the Institutional Website: 

Facebook 

- Profile: 

Name of the page: Tic Utxj 

(https://www.facebook.com/tic.utxj) 
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Facebook 

Page: 

Name of the page: Computer Systems, 

Multimedia and Electronic Commerce 

(https://www.facebook.com/sistemas.tic.utxj) 

 

Institutional Website 

Institutional page: 

Name of the page: Universidad Tecnológica de 

Xicotepec de Juárez 

  (http://www.utxicotepec.edu.mx) 

 

 
 
Figure 1 Institutional Website, 2017 

 

The avatar that is used in the profile is the 

isotope of the ICT academic area, which 

represents the initials of Information and 

Communication Technologies, it is essential that 

it be consistent with what is going to be shown, 

it must also be recognized and located easily by 

Internet users:   

 

 
 
Figura 2 Isotype of the Academic 

 

To try to cover a greater number of Internet 

users, we have a profile and a Facebook page, 

where the latter handles similarities to the first, 

in order to maintain a similar corporate visual 

identity. 

 

 
 
Figura 3 Facebook profile of the ICT  

 

 
 
Figura 4 Facebook page of the ICT academic area 

 

Among the activities carried out, there are 

the following: 

 

 Publication of relevant news of the 

academic area of ICT and the university 

 Publication of Group Schedules 

 Area Workshops Offer Publication 

 Publication of Calls 

 Publication of Videos, Photos 

 Cover Update with important information 

 Updating of Cover allusive to holidays 
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 Respond to private messages 

 Respond to comments placed on the 

profile 

 Follow accounts related to the profile 

Figura 5 Gallery of Photographs of the Profile in 

Facebook, of the 

Conclusions 

The students of upper level and university 

nowadays have a greater participation in social 

networks, at least in the Sierra Norte of the State 

of Puebla, where Facebook is the social network 

that the aforementioned groups use most. That is 

why the biggest follow-up on social networks is 

on Facebook, as well as being able to interact 

with Internet users and establish a more practical 

and quick contact that does not generate a 

transfer cost to followers, where questions about 

the area are solved and Information through the 

Profile on Facebook, Fan Page and University 

Website to all types of public. 
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