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Abstract  

 

Talking about social enterprises, Involves an amount of 

organizational reflection, where in most cases, the 

reconversion of forms and work plans is required, the 

social enterprise seeks not only economic gain, but seeks 

the benefit of society to through Their products and / or 

services With social conscience. That commitment will be 

the organization able to Fulfill successfully if it works 

together With its stakeholders. The present investigation 

was Carried out in 21 family companies of Cd. Obregon, 

Sonora, for Which a diagnostic instrument was applied to 

managers and / or owners, Where the social activities 

Carried Out with responsibility to respect Were Their 

groups identified. Suppliers of specific interest. 

 

Social responsibility, Interest groups, Stakeholders 

 

 

Resumen 

 

El hablar de empresas sociales, implica una importe 

reflexión organizacional, donde se requiere en la mayoría 

de los casos, la reconversión de las formas y planes de 

trabajo, la empresa social busca, no solo la ganancia 

económica, sino el beneficio de la sociedad a través de sus 

productos y/o servicios con consciencia social. 

Compromiso que la organización podrá cumplir de forma 

exitosa si trabaja de forma conjunta con sus stakeholders. 

La presente investigación se llevó a cabo en 21 empresas 

familiares, de Cd. Obregón, Sonora, para lo cual se aplicó 

un instrumento de diagnóstico a  directivos y/o dueños, 

donde se identificó las actividades de responsabilidad 

Social que llevan a cabo con respecto a sus grupos de 

interés específicamente Proveedores. 

 

Responsabilidad social, Grupos de interés, 

Stakeholders 
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Introduction 

 

The theme of Social Responsibility, is complex 

for organizations, getting to identify a uniform 

concept to all companies has not been easy. 

However this does not exempt entities to deal 

with, where the current globalized context 

requires forceful way that employers should 

work, thinking about the community in which 

they perform. This has caused businesses 

necessarily observe and implement actions 

under a socially responsible scheme, where not 

only the pursuit of profit is planned, but also the 

appearance, cultural, environmental and social 

community where business works is considered. 

 Given these requirements employers must 

understand that these tasks can not be fulfilled 

only by the performance of its activity, but 

requires involving all those individuals or actors 

in the value chain of the product and / or service 

offered, ie interest groups, which must share the 

social responsibility of the organization with 

which they do business. 

 

Justification  

 

Coping with the social commitments of 

enterprises, it is essential today, this 

demonstrates the commitment of entities not 

only profit making but also the product and / or 

service offering the community should be for 

benefit of it.  

 

 This requires that employers switch to 

new work schemes, schemes which should take 

into account the importance of participants that 

make up the value chain, better known as interest 

groups or stakeholders. Ojeda, Conraud and 

Alvarez (2015) indicate that the issue of social 

responsibility is not new, however the social, 

cultural, and economic changes require 

rethinking the performance of organizations. 

 

 Bansal and Hoffman, quoted by Suarez 

and Eastmond (2014) mention that there are 3 

different times in terms of sustainability and 

business. The first call, corporate 

environmentalism, ranging from 60 to 80 and it 

is identified to control and regulate corporate 

practices. The second moment, which arises 

from the eighties to the nineties, where the need 

to involve environmental issues in business 

decisions is identified. And the third time it has 

to do with what called, environmentalism and 

sustainability, which emerged in the first decade 

of the century aimed at merging environmental 

and social issues in the organization. 

 

 Social Responsibility (RS), is another 

issue whose definition has not been clear, which 

has given rise to concepts such as philanthropy, 

ethics, among others. Which leads to the 

obligation of organizations to take these issues 

into their strategic plans, and this alone may 

carry out successfully if all participants in the 

value chain, share these commitments. 

 

 Interest groups or stakeholders, need to 

be taken into account in business decisions, as in 

the case of suppliers who play a vital role in the 

development of the organization, since it is they 

who provide the required for the production of 

inputs products offered by the company, which 

are largely responsible for the quality of sales. 

 

 This is where lies the importance of the 

organization clearly know the objectives of each 

of its stakeholders. 

 

 About authors such as Castillo (1988), 

cited by Dopico, Rodriguez and Gonzalez 

(2012) indicate that it is necessary first to make 

a systematization of stakeholders, this in relation 

to the responsibilities of business towards them, 

indicating three types: 1) primary 

responsibilities that have to do with the direct 

participants of the entity, such as shareholders, 

managers and employees. 2) secondary 

responsibilities, are considered those that have to 

do with the specific environment of the 

organization: suppliers, customers, consumers, 

competitors, local community and habitat of the 

company. 3) Responsibilities third level refers to 

the commitment we have with members of the 

social environment management, community 

and nature itself. 

 

 If employers establish work plans that 

allow them to determine its stakeholders, this 

will help the company make sustainable actions 

under a systematic scheme, so it is important to 

identify and prioritize. But for that companies 

should establish actions to take in each of its 

stakeholders and the outcome of those actions. 

This paper seeks to generate information for 

decision makers participating companies, 

identifying how are internally regarding the 

activities from their perspective being made 

formally and / or formal, specifically with its 

suppliers, this will give you the opportunity the 

company to have a diagnosis in this direction to 

thereby be able to establish work plans which 

involve suppliers and collaboratively they can be 

recognized as socially responsible companies. 
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Issue   

 

Businesses must be able to respond to global 

demands require structuring work plans, 

including: cultural, environmental, economic 

and social schemes. For which authors such as 

Velázquez and Vargas, cited by Aceves, 

Gonzalez and Rodriguez (2015) mention that 

"sustainability is the option for organizations to 

establish the economic, ecological and social 

balance, which will generate prosperity and 

capitalization new resources ". 

 

 These include commitments involve its 

stakeholders, ie all those participants in the value 

chain, they should be a fundamental part in the 

decision making of the organization. Freeman 

(2004), states that interest groups are one or 

individual or group of people who can affect or 

is affected by the actions of the company. 

 

 It is from this concept, it is essential that 

the organization identifies its stakeholders and 

on this basis to establish roadmaps that allow one 

hand, the knowledge of those who make up its 

stakeholders, and further, establishing links 

work to support them in meeting the new social 

requirements. 

 

 From the above, the following research 

question arises: What are the CSR activities 

carried out trading companies Cd. Obregon, 

Sonora, their suppliers? 

 

Goals 

 

Overall objective 

 

Identify socially responsible actions by 

companies trading with interest group, 

"suppliers". 

 

Specific objectives 

 

– Identify the degree of knowledge of the 

issue of social responsibility of business 

entities trade. 

– Identify companies participation in 

conferences, workshops and / or courses 

on the subject of Social Responsibility. 

– Identify actions s social responsibility of 

companies trading relationship with its 

suppliers. 

 

 

 

 

Theoretical Framework  

 

The social performance of organizations 

involves the analysis and adoption issues such as 

Social Responsibility (SR) Corporate Social 

Responsibility (CSR), sustainable development 

and stakeholders or interest groups, is in this 

contextual framework that organizations must 

develop towards meeting social, cultural, 

environmental and economic schemes. 

 

 Authors like Daft (2000) states that 

corporate social responsibility (CSR) means that 

companies must carry out actions that impact on 

the welfare and interests of both the organization 

and the community.  

 

 Naredo (1977), cited by Garcia y 

Mercado (2014) points out that sustainable 

development originates in the study of 

sustainability regarding the natural subjects, 

mainly on two aspects: 1) solidarity with the 

needs of future generations, but this from the 

point of view of ethics and social and 2) the 

obligation to maintain the availability of natural 

resources in relation to the resilience of the 

ecosystem itself, east from the ecological aspect. 

 

 Raufflet (2014), points out that 

sustainable development is a way of thinking 

about the environmental, social and economic 

challenges faced by entities as well as the 

solutions to these problems. 

 

 The concept of Corporate Social 

Responsibility (CSR) arises from the Green 

Paper, which aims to promote responsibility in 

companies from the social approach this in 

European communities 

 

 Schvarstein (2006) states that must 

distinguish two types of liability: a) one that has 

to do directly, the company with its members and 

their community, and b) it has to do with aspects 

of business obligations, which You shall be 

accountable to anyone who is empowered to 

enforce them. 

 

 Another institution that has worked the 

theme of Social Responsibility of Companies, is 

the Luis Vives (Kahale 2013) Foundation, 

leading through debates reflection on this issue, 

which has established seven elements on which 

CSR can be a axis of innovation and 

competitiveness. 
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 These being: a) CSR should be set in the 

organization, a projection of short, medium and 

long term; b) CSR should have a transverse line 

which is supported the uppermost level; c) CSR 

should be part of corporate culture; d) Aspects of 

initiative and innovation should support 

domestic entrepreneurs of the entity; e) There 

must be a system that allows real communication 

of CSR, with a focus on authenticity and 

transparency; f) Establishing the objectives and 

role of the areas of CSR must remain in the 

organization, their roles must transcend; g) 

Coyuntura, CSR should be able to identify social 

needs not covered by the time and find a solution 

social type that includes the benefit of the 

company. 

 

Methodology  

 

Type and design 

 

The research presented below is transactional 

non-experimental, the above because the 

variables under study, where only information 

about the situation that keeps the company at the 

time of work done on it will be described is not 

manipulated, because the situation of the 

participants analyzed will not be altered. 

 

Participants 

 

This research was conducted in 21 family 

businesses in Cd. Obregon, Sonora, Mexico, the 

trade turns grocery, hardware, clothing and 

other, fiscally registered as individuals sector. 

The study refers to identify the social 

responsibility actions carried out the 21 

companies with interest group of suppliers are. 

 

Materials 

  

Through the interview and a structured 

questionnaire was the method used in this 

research. The measuring instrument was adapted 

from Herrera, Larrán, Lettuce and Martinez 

(2016). 

 

 A country divided into four sections 

questionnaire was applied: Section I, identified 

as respondent data which contains eight items; 

Section II, Company, composed of three items; 

and section III section, where the reactive group 

of providers of interest, consists of seven items, 

the measurement range was 5 to 1. 

 

 

 

Procedure 

 

1. Documentary research regarding topics 

of interest groups and the instrument to 

be used in research. 

2. Review and adaptation of the instrument 

to apply. 

3. Analysis of the population who will be 

invited to participate in the project. 

4. Visit to entrepreneurs, to present the 

project and solicit their participation in 

the project. 

5. Determination of sample from the 

acceptance of the employer. 

6. Implementation of the instrument to the 

selected sample. 

7. Analysis and presentation of results 

 

Results 

 

The results of the three sections in which the 

research work was divided shown 

 

I. Interviewed Facts 

 
 Sex Total 

 Female Male  

 
Owner 14 5 19 

Manager 0 two two 

Total 
14 7 twenty

-one 

 
Table 1 Sex and position of the respondent 
Source: Self Made 

 

 About sex and place of the 21 

respondents was obtained, which 19 are owners 

of the company, being 14 female and five are 

male. There are two male managers. 

 
 Age  Total 

 18 to 25 26 to 40 41-60  

Owner   0 10 9 19 

Manager   one 0 one two 

Total   one 10 10 twenty-

one 

 
Table 2 Age  

Source: Self Made 

 

 Regarding the age of 19 owners, 10 are 

the range of 26 to 40 years, nine are in the range 

of 41 to 60 years old. 

 

 Regarding one of the company managers 

are in an age range of 18 to 25 years and one is 

in the range of 41 to 60 years.  
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 Civil status Total 

 Single Married Union  

free 

 

 
Owner 4 13 two 19 

Manager 0 two  0 two 

Total 4 fifteen two twenty-one 

 
Table 3 Marital status  

Source: Self Made 

 

 Of the 19 managers surveyed four were 

single, 13 married and two cohabiting. For the 

two managers both are married. 

 
 Relationship with the 

company 

Total 

 Owner Manager  

 

From 0 to 6 

months 

3 0 3 

7 months to 1 year 8 one 9 

From 2 to 5 years 5 0 5 

From 6 to 10 years 3 0 3 

11 onwards 0 one one 

Total 19 two twentyone 

 

Table 4 Seniority 

Source: Self Made 

 

 The age of the 19 owners in the company, 

the following was obtained: three are in the 

range of 6 months; eight have an age from seven 

months to one year; five are in the range of two 

to five years and three between 6 and 10 years. 

Of the two managers, one of them has a length 

between 7 months to one year and one manager 

has an age of 11 years and older. 

 
 High 

school 

Technical Professional I do not 

answer 

total 

 
Owner 3 7 8 one 19 

Manager one 0 one 0 two 

Total 
4 7 9 one twenty-

one 

 
Table 5 Degree  

Source: Self Made  
 

 Regarding the level of education of 

respondents, of the 19 who own three secondary 

level have seven technical are, eight are with 

professional studios and one did not answer. 
 

 Ownership structure 

of the company 

Total 

 Family  

 
Owner 19 19 

Manager two two 

Total twenty-one twenty-one 

 

Table 6 Relationship Company and Structure Property 

Company  

Source: Self Made 

 In relation to the company and its 

ownership structure, 19 own the company and 

two are managers. 

 
 Number of employees Total 

0 a10 

employees 

I do not 

answer 

 
Owner 18 one 19 

Manager two 0 two 

Total twenty one twenty-one 

 
Table 7 Relationship with the company and number of 

employees  

Source: Self Made 

 

 In relation to the company and number of 

employees, 18 owners with a number of 0 to 10 

employees, an owner did not answer the question 

about managers two have a number from 0 to 10 

employees. 

 
   

 Total Owner Manager 

  

Null    3 0 3 

Low   3 0 3 

Medium   8 one 9 

High   3 0 3 

 Very high   two one 3 

Total 
19 two twenty-

one 

 

Table 8 What is the degree of knowledge that is the 

subject of Corporate Social Responsibility  

Source: Self Made 

 

 In relation to the company and the degree 

of knowledge that is the subject of social and 

corporate responsibility, respect owners: three 

have no knowledge, three have low awareness, 

eight have average knowledge, three are high 

and both have very high knowledge. 

 

 Regarding managers, three have no 

knowledge, three have low knowledge, one 

middle and one has high knowledge 

 

II. Company 

 

In the next section the results are displayed for 

enterprises in terms of sector rotation in which 

they operate, as well as the period in which they 

started operations in the community. 
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features Number % 

Sector 

Commerce 

  Abarrotes 

  Hardware store 

  Clothing 

 Others 

Year legal constitution of 

the company         

 Of 1983 - 1988 

 From 1995 - 2000 

From 2001 - 2006 

From 2007 - 2012  

From 2013 - 2017 

I do not answer 

Fiscally is registered 

Yes 

Physical person 

 

 

9 

one 

two 

9 

 

 

 

 

one 

two 

5 

9 

3 

one 

 

 

 twenty-one 

 twenty-one 

 

 

42.9 

4.8 

9.5 

42.9 

 

 

 

 

4.8 

9.5 

23.8 

42.9 

14.3 

4.8 

 

 

100 

100 

 
 

Table 9 Sectors and companies spin  

Source: Self Made 
 

 Regarding the sector and rotation of the 

companies surveyed,  was nine grocery business, 

with 42.9%, hardware one, being 4.8% in selling 

clothes is two, being 9.5% and other was nine 

and a percentage of 42.9%.  Of the 21 companies 

surveyed, one replied that his time record 

established in the market, is in the range of year 

from 1983 to 1988 being a percentage of 4.8% 

from 1995 to 2000 is two companies, with a 

percentage of 9.5 %, from 2001 to 2006 is five 

registered in that period companies, with a 

percentage of 23.8% from 2007 to 2012 is nine 

companies being a percentage of 42.9%, from 

2013 to 2017 is three companies being a 

percentage of 14.3 % and participant did not 

answer, having a percentage of 4.8%. 21 

companies express these fiscally registered as 

individuals. 
 

 Frequency % 

 

Null 3 14.3 

Low 3 14.3 

Medium 9 42.9 

High 3 14.3 

Very high 3 14.3 

Total twenty-one 100.0 
 

Table 10 Knowledge about RS  

Source: Self Made 

 

 Three businessmen say they have a very 

high knowledge on the subject of corporate 

social responsibility while 14.3% of those 

interviewed three entrepreneurs have a high 

knowledge, being 14.3%, nine entrepreneurs 

have average knowledge, being 42.9% three 

businesspeople have low knowledge, being 

14.3% of respondents three entrepreneurs have 

no knowledge, being 14.3% of respondents. 

 

Table 11 Participation in workshops, courses and / 

conferences  

Source: Self Made 

 

 Regarding participation in participated in 

a course or conference in which the issue of 

corporate social responsibility, of the 21 surveys 

conducted, 20 businessmen say that if they have 

participated in courses on this subject, still be 

addressed 95.2% of total interviewed an 

entrepreneur not participated being 4.8%. The 

results obtained regarding social responsibility 

actions carried out by the company are its 

stakeholders, specifically "providers" will be 

displayed. 

 

III. Actions with suppliers, here the results of 

the questions posed to respondents, about 

the actions carried out with suppliers will 

be displayed. 

  

 
Table 12 Try to know the social and environmental 

conditions of purchase products  

Source: Self Made 
 

 Of the 21 respondents, two respondents 

seeking never know the social and 

environmental conditions of the products they 

buy, corresponding to 9.5%, three people said 

they rarely corresponding to 14.3%, five people 

sometimes, corresponding to 23.8% four said 

they almost always, corresponding to 19%-seven 

people responded always, corresponding to 

33.3%. 

 

 

Table 13 Always try to buy from local suppliers  

Source: Self Made 

 Frequency % 

valid 

Do not twenty 95.2 

Yes one 4.8 

Total twenty-one 100.0 

 Frequency % 

valid 

Never two 9.5 

hardly ever 3 14.3 

Sometimes 5 23.8 

Usually 4 19 

Forever 

I do not answer 

7 

0 

33.3 

0 

Total twenty-one 100.0 

 Frequency % 

v

a

li

d 

Never two 9.5 

hardly ever one 4.8 

Sometimes 4 19 

Usually 5 23.8 

Forever 

I do not answer 
9 

0 

42.9 

0 

Total twenty-one 100.0 
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 Of the 21 surveys conducted two people 

said they never buy from local suppliers, 9.5%, 

one person responded that rarely, corresponding 

4.8%, four responded that sometimes, 

corresponding 19%, five said they almost always 

representing 23.8%, nine answered always, 

being 42.9% of total respondents. 

 

 
Table 14 Policies established relationships with suppliers 

based on mutual benefit  

Source: Self Made 
 

 Four people said they never establish 

political relations with suppliers based on mutual 

benefit, corresponding to 19%, two people said 

they sometimes do, corresponding to 9.5%, four 

people said they almost always, corresponding 

to 19%, 11 people they responded that they 

always do, corresponding to 52.4%. 
 

 

Table 15 Inform suppliers of changes in your company  

Source: Self Made 
 

 Three people said they never inform their 

suppliers of changes in your company, 

corresponding to 14.3%, one replied that rarely, 

corresponding to 4.8%, four people responded 

that sometimes, corresponding to 19%, four 

people said they almost always, corresponding 

to 19% and nine people said they always, 

corresponding to 42.9%. 

 

 

Table 16 In their purchase contracts integrates ethical, 

social and environmental criteria  

Source: Self Made 

 Two people responded that they never 

integrated into their purchasing contracts ethical, 

social and environmental criteria, being 9.5%, 

six people responded that they sometimes do, 

corresponding to 28.6%, seven people 

responded that almost always, being 33.3% six 

people always responded, representing 28.6 
 

 Total twenty-one 100.0 
 

Table 17 It incorporates the interests of its suppliers in 

their business decisions  

Source: Self Made 

 

 Four people said they never incorporate 

the interests of its suppliers in their business 

decisions, corresponding to 19%, two people 

said they rarely, corresponding to 9.5% three 

people said they sometimes do, corresponding to 

14.3%, two people responded almost always, 

corresponding to 9.5% and ten people said they 

always, corresponding to 47.6%. 
 

 

Table 18 Supplier consultation on the perception of your 

company  
Source: Self Made 

 

 Five people responded that they never 

consult suppliers on the perception of the 

company, corresponding to 23.8%, a person 

responded that rarely, corresponding to 4.8%, 

three people responded that sometimes, 

corresponding to 14.3%, three people responded 

almost always, corresponding to 14.3% nine said 

they always do, representing 42.9% 

 

Conclusions  

 

Of the 21 companies surveyed its leadership in 

90.5% own them, 66.67% are female, whose 

ages range between 26 and 60 years.  

Educational level of 42.9% is professional.  

 

 

 Frequency % 

v

a

li

d 

Never 

Hardly ever 

    4 

    0 

19 

0 

Sometimes     two 9.5 

Usually     4 19 

Forever 

I do not answer 

   eleven 

    0 

52.4 

0 

Total    twenty-one 100.0 

 Frequency % 

valid 

Never 3 14.3 

hardly ever one 4.8 

Sometimes 4 19 

Usually 4 19 

Forever 

I do not answer 

9 

0 

42.9 

0 

Total twenty-one 100.0 

 Frequency % 

valid 

Never 

Hardly ever 

two 

0 

9.5 

0 

Sometimes 6 28.6 

Usually 7 33.3 

Forever 

I do not answer 

6 

0 

28.6 

0 

Total twenty-one 100.0 

 Frequency Percentage 

valid 

Never 4 19 

hardly ever two 9.5 

Sometimes 3 14.3 

Usually two 9.5 

Forever 

I do not answer 

10 

0 

47.6 

0 

Total twenty-one 100.0 

 Frequency % 

valid 

Never 5 23.8 

hardly ever one 4.8 

Sometimes 3 14.3 

Usually 3 14.3 

Forever 

I do not answer 

9 

0 

42.9 

0 

Total twenty-one 100.0 
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 It is interesting to see the results that 72% 

of respondents, the degree of knowledge of the 

subject of CSR, fluctuates between zero and a 

half, this shows that 95.2% state that has not 

participated in workshops, conferences and / or 

courses CSR issue. 

 

 This is an opportunity for college, in 

terms of performing work links with the business 

sector, training of entrepreneurs in CSR issues. 

 

 Regarding the activities carried out by 

the 21 companies with suppliers, several areas in 

which entrepreneurs work is important, as can be 

seen in Table 19 was found.  

 

 
Table 19 Actions with your suppliers 

Source: Self Made 

 

 While there are actions that show 

employers if carried out, it is clear appreciated 

that require more work with its suppliers. The 

measuring scale is 5 to 1, with (always, almost 

always, sometimes, rarely and never), 

respectively. 

 

 If the analysis of the table 19 is carried 

vertically, it can be seen that the frequency of 

actions on the scale (never), is very high. 

Identifying all shares in the number of 

companies that do not carry out relevant. 

 

 

 

 

 

 Being the highest, the following: 

establish policies for supplier relations for 

mutual benefit, to incorporate the interests of 

suppliers in business decisions, informs 

suppliers of the changes in your company, try to 

buy local suppliers and consulting providers the 

perception they have of your company, actions 

that are of great importance in the organization, 

where communication among participants is 

essential, in order to make improvements that 

allow the advancement of the organization. 

 

 If the analysis horizontally is done, the 

frequency of actions from the scale sometimes 

never, every action requires attention, being also 

very significant, so it is clear that entrepreneurs 

need to prepare on the issue of Social 

Responsibility and even more on the issue of 

stakeholders. 
 

 It is essential that companies identify and 

recognize the importance of their suppliers, not 

only because of who those provided, but the role 

they play in the value chain, as are the inputs 

used for making the product they offer, which 

must meet the criteria of social responsibility 

that the company says in its performance to its 

customers. 
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Activities: Suppliers 

 

Category / activities 

Frequency of activities 

(carried out) 

Measurement scale 

  

5 

 

4 

 

3 

 

t

w

o 

 

o

n

e 

 

  

  0           

Try to know the social and 

environmental conditions of the 
products you buy 

tw

o 

3 5 4 7 0     

Always try to buy from local 

suppliers 

tw

o 

o

n

e 

4 5 9 0      

Policies established relationships 

with suppliers based on mutual 

benefit 

4 0 t

w

o 

4 elev

en 

0 

Inform suppliers of changes in 
your company 

3 o
n

e 

4 4 9 0 

In their purchase contracts 
integrates ethical, social and 

environmental criteria 

tw
o 

0 6 7 6 0 

It incorporates the interests of its 
suppliers in their business 

decisions  

4 t
w

o 

3 t
w

o 

10 0 

Supplier consultation on the 

perception of your company 

5 o

n
e 

3 3 9 0 
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